Introduction
According to Niemandt, a missional church is a church sent to bring the gospel everywhere and into everyday life (2012:4) . This implies that if the church is to reach this goal and sound generation for Christ effectively, we must utilise the same media roads much more than they are being used by the society every day (Brawner 1997:369) . The media in this regard becomes an extension of the human body, the microphone becoming an extension of the voice and the camera an extension of the eye (McLuhan 1996:13) .
The liberalisation of the Ghanaian media since the 1990s has drastically changed the media landscape of Ghana and given rise to the use of mass media for evangelism purposes. Notable among the use of mass media for mission purposes is television (televangelism). Television has offered churches and televangelists a unique opportunity to fulfil the Great Commission , and it is the Pentecostals who continue to use it effectively (Asamoah-Gyadu 2012:126; Gifford 1988:101; Hadden 1993:114; Ihejirika 2006:227; Walton 2009:3) . The appropriation of the electronic media by African Pentecostal churches has grown to such a point that it has become part of their self-definition (De Witte 2012:144; Maxwell 1998:255) . The reason being that television can make objects and people appear more beautiful and attractive than they really are, while at the same time presenting them as true and accessible (De Witte 2003:174) . Furthermore, the characters on television are not just representations of individual people but are encodings of an ideology, 'embodiments of ideological values' (Fiske 1987:9) . Thus television increases visibility and the importance of churches and individuals who use it as a means for the propagation of the gospel (Asamoah-Gyadu 2005:12) . Thus the television serves as a kind of marketing and promotional tool for churches and televangelists.
Mitchell submits that many Ghanaians have cultivated an indigenous film and video culture (2004:110) . Kalu refers to this culture as an evangelical strategy for African Pentecostalism to engage with both the indigenous and contemporary culture through the use of media (2008:103).
Mitchell and Kalu's claim reflects in how Ghanaian Pentecostal Churches in the past 20 years have made good use of mass media (radio and television) for the propagation of the gospel. For historical purposes, it should be noted that, before the advent of privately owned media houses in Ghana, the Assemblies of God-Ghana began their radio ministry called 'Bible Time', which was hosted by Rev. James Kessler and was aired by the Ghana Broadcasting Cooperation in 1968 (Assemblies of God 2015). The Church of Pentecost also started broadcasting 'the Pentecost Hour' on Ghana Broadcasting Cooperation Radio 2 in the 1970s (Pentecost Fire 1974:29) . Meyer notes that the massive presence of the Pentecostal churches in mass media has impacted much on the social structure leading to the creation of a pentecostalised culture (2002:121-144) . DeWitte refers to this culture as the pentecostalisation of the public sphere (2005:22-26) .
Religious broadcasting has moved, over the past decade, from the margins of social and religious life to the centre stage. This intersection first came to public and scholarly attention in the middle The liberalisation of the Ghanaian media since the 1990s has drastically changed the media landscape of Ghana and given rise to the use of the mass media for evangelism purposes. The advent of the mass media offered churches and televangelists a unique opportunity to fulfil the Great Commission, and it is the Pentecostals who continue to use it effectively. Many Ghanaian Pentecostal Churches in the past 20 years have made good use of the mass media (radio and television) for the propagation of the gospel. In this article the televangelism ministry of the Church of Pentecost, named 'Pentecost Hour', and how it has influenced the mission and discipleship agenda of the Church of Pentecost in their endeavour to participate in the missio Dei are discussed. 1984:43-44) . This prediction has been fulfilled in many parts of the world. The use of television for missional purposes is now the order of the day. Asamoah-Gyadu (2012) submits that:
Televangelism has become a means of participating in religious globalization, and for a continent that feels marginalized in the modern world events, its contemporary Christian representatives feel obliged to make their presence felt on the world stage. A lot of that happens through placing religion in the media and building up new virtual communities beyond physical audiences. (p. 126)
The liberalisation and commercialisation of Ghanaian airwaves since the 1990s has had a tremendous impact on religious use of the media (Meyer 2006 (Meyer :295, 2009 . Televised church services and radio programmes have become increasingly abundant in the Ghanaian media. In contemporary Ghana, there are a number of Christian televised church services on various television channels, particularly by Pentecostal churches.
Pentecost Hour
Pentecost Hour is the religious broadcast of the Church of Pentecost. It started as radio evangelism on Ghana Broadcasting Cooperation Radio 2 in the 1970s (Pentecost Fire 1974:29) and later aired on some national television stations such as GTV, TV Africa, TV 3 and more recently PENT TV (Pentecost Television). The Pentecost Hour usually starts with the song, the fire is burning. According to Walker, the fire is burning became a common tune among members of the Church of Pentecost and other believers, as well as the theme song for the Pentecost Hour (Walker 2010:1).
It is good to note that the Pentecost Hour was previously aired on TV3 but has recently been suspended by the leadership of the Church of Pentecost due to changes in management policies regarding the religious programme of the television station. The new management of TV3 directed that all religious programmes including Pentecost Hour should stop running (Table 1) .
Although TV3 is not part of the current television schedule for the Pentecost Hour, it was however used as part of the analysis for the television station respondents watching the Pentecost Hour. 
Production of Pentecost Hour -Pent Media
As Pent Media is responsible for the production of Pentecost Hour, it would be relevant to give a brief background of this department of the Church of Pentecost. Pentecost Media which is popularly known as Pent Media started as the Audio-Visual Department of the Church of Pentecost. From the early days, when the church initiated moves to use the media in reaching out to lost souls, the Church had intermittent broadcasts on radio. Through the efforts of the late Evangelist L.A. Nyarko and others, the ministry has gradually grown to include television productions, with the support of the AudioVisual Department, which has now metamorphosed into a corporate entity, PENTMEDIA.
Pentecost Media (Pent Media) is the outfit of the Church of Pentecost responsible for the recording of documentaries, personality profiles and interviews, church programmes and activities on audio or visual cassettes, CDs and iPods intended for sale. Most of the sermons or teachings of the clergy, broadcast on 'Pentecost Hour' on radio and TV, are produced by Pent Media.
Methodology
The research employed a mixed method for data gathering (i.e. literature study and questionnaire). The questionnaires were administered to 300 people in some selected churches of the Church of Pentecost in the Kumasi Metropolis in July 2015 through random sampling. Out of the 300 questionnaires administered, 229 were retrieved, and 192 of the 229 questionnaires retrieved were fully answered. The 192 questionnaires were therefore analysed by using a Statistical Package for Social Sciences (SPSS), and the results were presented in a descriptive statistics format under various subheadings.
Findings, analysis and discussions
This section of the article has three main divisions. The first part discusses the viewership of the Pentecost Hour, the second part discusses how the Pentecost Hour has influenced mission and soul-winning activities of the church (individually and corporately) and the final part focuses on how the programme has contributed to the discipleship of members.
Out of the 192 respondents who indicated that they have been watching Pentecost Hour, a little over 80% of them have been watching it in the last four years while only a little less than 20% have been watching it either beyond four years or less than a year as shown in Table 2 .
A majority of the respondents (70) representing 36.5% indicate that TV3 is their preferred television station for watching Pentecost Hour, followed by GTV (32.8%) and then TV Africa (22.4%). Only 13 (8.3%) of the respondents watch this programme on other television channels ( (Table 4) .
The results shown in Table 5 According to Tennent, the missio Dei involves, 'all the specific and varied ways in which the church crosses cultural boundaries to reflect the life of the Triune God in the world, and through that identity, participates in His mission ' (2010:23, 59 ). To this end the World Council of Churches states that all Christians, churches and congregations are called to be vibrant messengers of the gospel of Jesus Christ, which is the good news of salvation (2013:53).
Evangelism is a confident but humble sharing of our faith and conviction with other people. Such sharing is a gift to others which announces the love, grace and mercy of God in Christ. It is the inevitable fruit of genuine faith. Therefore, in each generation, the church must renew its commitment to evangelism as an essential part of the way we convey God's love to the world (WCC 2013:53-54) . It is a mission activity which makes explicit and unambiguous the centrality of the incarnation, suffering and resurrection of Jesus Christ, without setting limits to the saving grace of God. It seeks to share this good news with all who have not yet heard it and invites them to an experience of life in Christ and to discipleship (WCC 2013: 68-69) . This is what Krintzinger, Meiring and Saayman call the 'kerygmatic' dimension of mission (1994:37).
Pentecost Hour is one of the means through which the Church of Pentecost reaches out to people with the gospel (The Church of Pentecost 2014). The Church of Pentecost believes it has been able to achieve its numerical strength primarily because of its uncompromising stand in three main areas: prayer, evangelism and discipleship (Larbi 2001:180) . The Church of Pentecost has in place strategies for mission and evangelism which it gives a strict adherence to as a church. To a very large extent, Pentecost Hour is part of the church's strategy for accomplishing mission and evangelism. It is against this backdrop that the church intends to continue using the programme as part of its strategy in the said endeavour. Our survey revealed that the programme is not only used for evangelism purposes but it has also influenced and changed the viewers' attitude towards soul winning (Table 6 ).
As many as 179 (93.2%) respondents revealed that their patronage of Pentecost Hour had influenced their attitude and concern for soul winning, which shows the impact of Pentecost Hour on the attitude of viewers towards soul winning. However, 13 (6.8%) respondents still maintained their original position towards soul winning as shown in Table 7 .
With further investigation, Table 8 shows that 76 (39.6%) of the respondents indicated that their understanding of soul winning had been deepened, while 42 respondents representing 21.9% revealed that their soul winning strategies and skills had been sharpened. Thirty-seven (19.2%) respondents admitted that they had developed the desire to win more souls for God, and 23 (12%) revealed that their passion to win souls had grown deeper. Only 1 (0.5%) of the respondents revealed ways other than the responses provided by the before-mentioned respondents shown in Table 8 . Thirteen (6.8%) people made no revelations about how the programme had influenced their attitude towards 
Pentecost Hour as a tool for Christian character formation (discipleship)
Mission is the disciple-making assignment of the church (Bosch 1991:56) . This was why as part of the Great Commission Jesus Christ assigned the church to disciple believers. With this view, it is therefore impossible to participate in evangelism without discipleship (Walls & Cathy Ross2008:24-35) . Both evangelism and discipleship move together. 'The founding of the whole Christian movement was initiated through the simple acts of Jesus investing his life and embedding his teachings in his followers (disciples) and developing them into authentic disciples' (Hirsch 2006:102) . He therefore commissions the disciples to go out and disciple others by creating communities of obedience among the nations … 'Mission is replicated discipleship, learned through ethical obedience and passed on through teaching' (Wright 2006:391, Matthew 28:18-20) .
The two major purposes of the Great Commission are the salvation and discipleship of believers. According to Bonhoeffer, 'Christianity without discipleship is Christianity without Christ ' (1995:59) . The ultimate purpose of discipleship is to help believers to be nurtured spiritually and develop a Christ-like character. Discipleship involves diligent teaching of the gospel and practices that promote a lifestyle of becoming ever more like Jesus Christ. Bonhoeffer submits that discipleship is not limited to what you can comprehend -it must transcend all comprehension. It is a life of strict adherence and obedience to Christ and his commandments. It is also a strict adherence to Christ as the object of our faith (1995:54, 87, 93) .
For this reason, many of the topics that are discussed on Pentecost Hour are geared towards soul winning and discipleship. These topics include but are not limited to: Salvation, Repentance, Healing and Deliverance, Spiritual Gifts and Fruits of the Spirit. Many of these topics are centred on the theme of the year as given by the chairman of the church together with his executive council of the church.
It has been the practice of the church that at the end of every year, the chairman in consultation with the executive council announces a general theme for the coming year. Since the year 2010, the following were the various themes for the subsequent years:
• These themes are discussed thoroughly by the Chairman and presented as sermons on Pentecost Hour; in addition other pastors will be requested to preach on the said topic throughout the year. Table 9 shows the views of respondents on how Pentecost Hour has influenced their Christian life and character.
In Table 9 
Conclusion
The liberalisation of the Ghanaian media since the 1990s has drastically changed the media landscape of Ghana and given rise to the use of mass media for evangelism purposes. This article has made a case for how the Church of Pentecost has used the media for evangelism and discipleship purposes. This was executed through the study of the Pentecost Hour (a televangelism programme) of the Church of Pentecost.
The findings revealed that Pentecost Hour had a positive effect on the viewers. The study also indicated that through 'Pentecost Hour' broadcasts, about 1415 souls were won, with 311 of the converts undertaking water baptism in the year 2013 (The Church of Pentecost 2014). It was also established that the programme affected the respondents in terms of their character and attitude towards soul winning and discipleship. It can be concluded that most of the members of the Church of Pentecost who watch Pentecost Hour on regular basis are affected by what they watch.
Area for further research
This article did not explore the effects of Pentecost Hour on non-members of the Church of Pentecost. Furthermore, it did not investigate why some members of the Church of Pentecost do not watch Pentecost Hour. It is therefore recommended that researchers who may want to carry out further studies on Pentecost Hour should consider these aspects. 
